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Issues of 
Concern

Consumer 
Attitudes

FSC 
Recognition

Trust in FSC

FSC commissionedIPSOS, one of thelargest market research companies in the world, to 
lead aglobalconsumer research study to understand consumers attitudes towards forestry issues, how 
sustainability influences consumer purchase decisions, and awareness and perceptions of FSC.

In the research report, the following insights are included:



BACKGROUND
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Surveyed markets

hƴŜ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ŎƻƴǎǳƳŜǊ ǎǳǊǾŜȅǎ ƻƴ ǘƘŜ ǘƻǇƛŎ ƻŦ ŦƻǊŜǎǘǎΣ engaging 
нсΣулл ŎƻƴǎǳƳŜǊǎ ŀŎǊƻǎǎ оо ƳŀǊƪŜǘǎ

Methodology

Å ¢ƘŜ ǎǳǊǾŜȅ ǿŀǎ ŎƻƴŘǳŎǘŜŘ ƻƴƭƛƴŜ

Å Fieldwork was conducted in October and 
bƻǾŜƳōŜǊ нлннΦ

Å Samples were designed to be nationally 
representative as far 
as realistically possible using 
online panels.

Online research can only reach consumers who are 
online. For some countries this means that instead of 
following national representation we follow online 
representationresulting in a more urban, more 
educated, and/ or more affluent sample than the 
general population. The survey results for these 
countries should 
be viewed as reflecting theviews of 
ǘƘŜ ƳƻǊŜ άŎƻƴƴŜŎǘŜŘέ ǎŜƎƳŜƴǘ ƻŦ ǘƘŜǎŜ ǇƻǇǳƭŀǘƛƻƴǎΦ

ϝ²Ŝǎǘ /ƻŀǎǘΣ wƻŎƪȅ aƻǳƴǘŀƛƴǎΣ aƛŘǿŜǎǘΣ bƻǊǘƘŜŀǎǘΣ {ƻǳǘƘǿŜǎǘΣ {ƻǳǘƘŜŀǎǘ



ISSUES OF 
CONCERN



Growing inflation and security concerns 
overshadow climate change and health as top 
consumer priorities
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Economic and political instability can shift consumers' priorities, causing 
climate change to take a back seat.

Economic hardship

Wars, conflicts, 
terrorism

Disease/health issues

CLIMATE CHANGE

Unemployment

Pollution

Lack of food

Inequality

Loss of plants and animal 
species

Deforestation

Q1. To start with, which of the following issues worry you the most? Please select up to three issues from the list. (10 issues) 
Base: Total  global sample (n=26,800)
Note: Light green bars are the most relevant issues for FSC.

47%

44%

41%

35%

28%

19%

17%

15%

13%

10%

In previous research, climate 
change ranked second to 
health concerns 
in 2021, possibly viewed as 
more linked to the global 
pandemic. This year, while 
health concerns still rank 
highly, economic hardship and 
conflicts took top positions 
with climate change falling 
behind to 4th. 

Proportion of those who chose the respective topic as one of the top 3 most worrying issues



Top three 
forest issues 
driving concern 

7

Biodiversity loss

Climate change

Deforestation

36%

36%

34%
Q11. There are many different potential threats to the world´s forests, the wildlife 
living there and the people who live and work there. Which of these potential 
issues worries you the most?  Please select the three issues that concern you the 
most, in order of importance. (13 issues)
Base: Total global sample (n=26,800)
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Ім ŦƻǊŜǎǘ ŎƻƴŎŜǊƴǎ ŀǊƻǳƴŘ ǘƘŜ ǿƻǊƭŘ

Loss of plant and animals

Q11. There are many different potential threats to the worldś forests, the wildlife l iving there and the people who live and work there. Which of these potential issues worries you the most? 
Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total  global sample (n=26,800)

EUROPE
Loss of plants and animals, deforestation and impact on 
climate change are cited as the #1 forestry issue in most 
European countries, with the exception of i l legal logging in 
Romania, wildfires in Spain and loss of tropical rainforests 
being the top concern. 

Impact on climate change

Deforestation

Loss of tropical rainforests

Il legal logging

Wildfires

Droughts and floods

ASIA-PACIFIC 
Loss of plant & animals and climate 
change are key worries in most 
countries with the exception of 
droughts & floods being the 
topmost concern in Indonesia, and 
deforestation in India and 
Thailand.

MIDDLE EAST
UAE and Turkey are the 
two representative 
countries and the 
topmost concern in these 
countries are 
deforestation and loss of 
plant and animals 
respectively.

AFRICA
Kenya and South Africa 
are the two countries 
surveyed in this region 
and climate change and 
deforestation are the top 
concerns for consumers 
here.

THE AMERICAS
Loss of plant and animals is a 
key concern in most of the 
countries in this region. 
Wildfires is also a key concern 
in Argentina, Chile, Brazil and 
USA while deforestation is the 
#1 forestry issue in Brazil.



CONSUMER 
ATTITUDES



Consumers are taking action to address forest issues 
through their product choices

CONSUMER 
EXPECTATIONS

CONSUMER 
TAKING ACTION

I can help to protect the forests by purchasing products 
that have been certified by an independent organization

I prefer to choose products that do not damage plants and 
animals
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Information about sustainability on products should 
be certified by an independent organization

I try to buy products packaged with renewable materials 
such as paper instead of plastic

63%

62%

71%
I expect companies to ensure that the wood/paper 
products and packaging they sell are not 
contributing to deforestation

64%

66%

Q10. How well does each of the following statements describe your opinion? 
Purchasing Intent: Percentage figures consist of the Top 3 on a 7-point scale: 1= 
Does not describe my opinion at all, 7= Describes my opinion very well)
Base: Total  global sample (n=26,800)



FSC 
RECOGNITION



X                              

33%

23%

Seen often

Seen occasionally  

Never Seen

Not Sure

46%
of global consumers  recall 
seeing the  FSC label.

*No other forest-certification  
tested came  higher globally.

The recognition of FSC is highest among 
young consumers aged 18-24 years, 
followed by 25-44-year-olds.
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FSC IS THE MOST RECOGNIZED  
FOREST CERTIFICATION SYSTEM*

18%

28%
38%

16%

Q3. Have you ever seen the following logos or labels? (4-point scale) 
Base: Total global sample (n=26,800)




